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Why we choose companies and brands in the same way that we unconsciously perceive, judge, and
behave toward one another

People everywhere describe their relationships with brands in a deeply personal way—we hate our banks,
love our smartphones, and think the cable company is out to get us. What's actually going on in our brains
when we make these judgments? Through original research, customer loyalty expert Chris Malone and top
social psychologist Susan Fiske discovered that our perceptions arise from spontaneous judgments on
warmth and competence, the same two factors that also determine our impressions of people. We see
companies and brands the same way we automatically perceive, judge, and behave toward one another. As a
result, to achieve sustained success, companies must forge genuine relationships with customers. And as
customers, we have a right to expect relational accountability from the companies and brands we support.

Applies the social psychology concepts of "warmth" (what intentions others have toward us) and●

"competence" (how capable they are of carrying out those intentions) to the way we perceive and relate to
companies and brands
Features in-depth analyses of companies such as Hershey's, Domino's, Lululemon, Zappos, Amazon,●

Chobani, Sprint, and more
Draws from original research, evaluating over 45 companies over the course of 10 separate studies●

The Human Brand is essential reading for understanding how and why we make the choices we do, as well
as what it takes for companies and brands to earn and keep our loyalty in the digital age.
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From reader reviews:

Jimmy Hicks:

Reading a reserve tends to be new life style with this era globalization. With examining you can get a lot of
information that may give you benefit in your life. With book everyone in this world could share their idea.
Publications can also inspire a lot of people. Plenty of author can inspire all their reader with their story or
perhaps their experience. Not only the storyline that share in the textbooks. But also they write about
advantage about something that you need instance. How to get the good score toefl, or how to teach children,
there are many kinds of book which exist now. The authors on earth always try to improve their talent in
writing, they also doing some research before they write for their book. One of them is this The Human
Brand: How We Relate to People, Products, and Companies.

Crystal Dewitt:

Your reading 6th sense will not betray you actually, why because this The Human Brand: How We Relate to
People, Products, and Companies book written by well-known writer who really knows well how to make
book that could be understand by anyone who read the book. Written with good manner for you, still
dripping wet every ideas and producing skill only for eliminate your own personal hunger then you still
doubt The Human Brand: How We Relate to People, Products, and Companies as good book but not only by
the cover but also by the content. This is one reserve that can break don't ascertain book by its handle, so do
you still needing another sixth sense to pick this particular!? Oh come on your reading sixth sense already
alerted you so why you have to listening to a different sixth sense.

Katie Duffy:

In this era globalization it is important to someone to obtain information. The information will make
someone to understand the condition of the world. The health of the world makes the information easier to
share. You can find a lot of personal references to get information example: internet, paper, book, and soon.
You can view that now, a lot of publisher that print many kinds of book. The particular book that
recommended for your requirements is The Human Brand: How We Relate to People, Products, and
Companies this book consist a lot of the information of the condition of this world now. That book was
represented how does the world has grown up. The language styles that writer make usage of to explain it is
easy to understand. The particular writer made some research when he makes this book. That's why this book
ideal all of you.

Marlene Clabaugh:

As we know that book is essential thing to add our information for everything. By a reserve we can know
everything we want. A book is a set of written, printed, illustrated or blank sheet. Every year was exactly
added. This book The Human Brand: How We Relate to People, Products, and Companies was filled
concerning science. Spend your spare time to add your knowledge about your technology competence. Some



people has different feel when they reading a book. If you know how big selling point of a book, you can
really feel enjoy to read a e-book. In the modern era like right now, many ways to get book which you
wanted.
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