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Feature films, television shows, homemade videos, tweets, blogs, and breaking news: digital media offer an
always-accessible, apparently inexhaustible supply of entertainment and information. Although choices
seems endless, public attention is not. How do digital media find the audiences they need in an era of infinite
choice? In The Marketplace of Attention, James Webster explains how audiences take shape in the digital
age.

Webster describes the factors that create audiences, including the preferences and habits of media users, the
role of social networks, the resources and strategies of media providers, and the growing impact of media
measures -- from ratings to user recommendations. He incorporates these factors into one comprehensive
framework: the marketplace of attention. In doing so, he shows that the marketplace works in ways that belie
our greatest hopes and fears about digital media. Some observers claim that digital media empower a new
participatory culture; others fear that digital media encourage users to retreat to isolated enclaves. Webster
shows that public attention is at once diverse and concentrated -- that users move across a variety of outlets,
producing high levels of audience overlap. So although audiences are fragmented in ways that would
astonish midcentury broadcasting executives, Webster argues that this doesn't signal polarization. He
questions whether our preferences are immune from media influence, and he describes how our encounters
with media might change our tastes. In the digital era's marketplace of attention, Webster claims, we
typically encounter ideas that cut across our predispositions. In the process, we will remake the marketplace
of ideas and reshape the twenty-first century public sphere.
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From reader reviews:

John Caldwell:

Do you have favorite book? When you have, what is your favorite's book? Reserve is very important thing
for us to learn everything in the world. Each book has different aim or perhaps goal; it means that guide has
different type. Some people experience enjoy to spend their the perfect time to read a book. They are reading
whatever they get because their hobby is reading a book. Consider the person who don't like reading a book?
Sometime, man or woman feel need book after they found difficult problem or perhaps exercise. Well,
probably you will require this The Marketplace of Attention: How Audiences Take Shape in a Digital Age.

William Reynolds:

This The Marketplace of Attention: How Audiences Take Shape in a Digital Age are usually reliable for you
who want to be described as a successful person, why. The main reason of this The Marketplace of
Attention: How Audiences Take Shape in a Digital Age can be one of the great books you must have is
usually giving you more than just simple reading food but feed a person with information that maybe will
shock your preceding knowledge. This book is handy, you can bring it everywhere and whenever your
conditions both in e-book and printed versions. Beside that this The Marketplace of Attention: How
Audiences Take Shape in a Digital Age forcing you to have an enormous of experience like rich vocabulary,
giving you trial of critical thinking that we all know it useful in your day exercise. So , let's have it appreciate
reading.

Chester Grantham:

Reading a guide can be one of a lot of activity that everyone in the world really likes. Do you like reading
book so. There are a lot of reasons why people like it. First reading a book will give you a lot of new facts.
When you read a e-book you will get new information simply because book is one of various ways to share
the information or their idea. Second, studying a book will make you more imaginative. When you
examining a book especially fictional book the author will bring someone to imagine the story how the
personas do it anything. Third, you are able to share your knowledge to other folks. When you read this The
Marketplace of Attention: How Audiences Take Shape in a Digital Age, you can tells your family, friends
and also soon about yours publication. Your knowledge can inspire the mediocre, make them reading a book.

Russell Pittman:

Reading a e-book tends to be new life style on this era globalization. With reading through you can get a lot
of information that can give you benefit in your life. Having book everyone in this world can easily share
their idea. Publications can also inspire a lot of people. A great deal of author can inspire their own reader
with their story or maybe their experience. Not only the storyplot that share in the ebooks. But also they
write about advantage about something that you need example of this. How to get the good score toefl, or
how to teach your kids, there are many kinds of book that you can get now. The authors nowadays always try



to improve their expertise in writing, they also doing some study before they write to their book. One of them
is this The Marketplace of Attention: How Audiences Take Shape in a Digital Age.
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